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1. What type of molds and dies do you manufacture? Check all that apply.

Vacuum forming molds

Structural foam molds

Reaction injection molds

Injection molds — unscrewing molds
Injection molds — stack molds
Injection molds

Extrusion dies

Die cast molds
Compression/transfer molds

Blow molds
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Other

Toys

Sporting Goods
Packaging

Oil & Gas
Medical

Electrical/Electronic

Consumer goods, Housewares 85%

Automotive 85%
Appliance

Aerospace
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3. Where is your plant located?

Yukon | 0%

Nunavut | 0%

British Columbia | 0%
Alberta | 0%
Saskatchewan | 0%
Manitoba | 0%

Prince Edward Island | 0%
Nova Scotia | 0%
Newfoundland | 0%

New Brunswick | 0%

Quebec

Ontario — Other

Ontario — Toronto area

Ontario — Windsor area
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4. How many employees work at your plant?

50-99 | 0%

100-249 - 5%

250 or more | 0%
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5. What is the exact number of employees at your plant?

Average number of employees
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6. How many employees are in:

(average number per category)

Management & Administration:

Sales & marketing:

Manufacturing:

Engineering/design:
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7. How would you describe current business conditions for Canadian mold,
tool & diemakers?

Excellent | 0%
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8. What is your projection for business conditions for Canadian mold, tool &
diemakers in the next 12 months?

Poor 37%

Excellent | 0%
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9. What was your average machine utilization rate for the past 12 months?

Less than 30%

30-39%

40-49%

50-59%

60-69%

70-79%

80-90%

91-100%
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10. What do you estimate will be your plant’s average work week hours in
20097

Average number of work week hours
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11. How would you describe your current quoting activity vs. the same time
last year?

Down moderately 16%

5%

Up substantially
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0-10%

11-20%

50+%

11%

16%

21%
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13. What do you estimate will be your plant’s total revenue in 20097

Average total revenue $2,200,000
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14. What percentage of your moldmaking machinery is more that 5 years old?

0-30%
31-50%
51-75%

Over 75%
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15. Will new moldmaking machinery be purchased for this plant within the
next 12 months?

No 89%

11%
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16. If Yes, do you intend to buy:

Both | 0%

Pre-owned machines 50%

New machines 50%
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17. If Yes, is this for replacement of old equipment or new capacity?

Replacement 50%

Additional capacity 50%
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past 12 months?

No 56%

44%
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19. If Yes, were the purchased machines:

Both 13%

Pre-owned machines 13%

New machines 75%
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20. Which of the following services does your plant offer? Check all that

apply.

SLA modeling

Prototyping

Mold repair/cleaning

Mold polishing

Jigs and fixtures manufacturing
Injection molding of parts

In-house mold testing/try-outs

Engraving

EDM facilities
Custom machining

CNC duplicating

100%
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21. What p
training?

None
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22. What percentage of this plant’s annual budgeted expenses goes to

research and development, either on-site or off?

None
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23. In which of the following areas do you have formally implemented policies
and programs? Check all that apply.

Preventative/predictive maintenance 46%

Modified work for worker comp. cases 23%

Cost reduction 31%

Training 31%

Safety 69%
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24. What quality certification does your plant have? Check all that apply.

Other

None

QS 9000

ISO 14001

ISO TS16949

ISO 9002

ISO 9001

AS 9100

0%

0%

0%

0%

7%

14%

29%

57%

0%
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25. What is the hourly rate paid to a machine operator, excluding benefits?

Average hourly rate $22.65
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26. Do you have a presence outside of Canada? Select all that apply:

Other 0%

India | 0%
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7%

Sales office - 7%

Manufacturing facility

Joint venture with a local firm. _ 21%
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28. If you do not have a presence outside of Canada, do you plan to enter
these markets in the next:

Have no plans 89%

1-2 years | 0%

6-12 months 11%
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29. On behalf of your customers, do you purchase/fine-tune molds made in
China?

No 47%

53%

42% 44% 46% 48% 50% 52% 54%
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